Google Ads Account Build

In Google Ads online - Create new account

Click on Google Ads at the top of the page & click +

4 GOOgle Ads PMW so4.430-5048

Overview 1} PerfOsmance
Recommendations
~ Accounts 30,000

Performance

Budgets 15,000

Motifications

J—
Campaigns 0 —
Jun 2017
Ad groups o S e—————
Ads Level: Directly linked ADD FILTER
' Keywords D [ ] Account A Account labels
» Settings D ® gg;%l;ﬂc?e]ggopeny Management e PMW
20/20 Rental Management
— less O e 13{3 9068900 L=
Change history D [ ] gg;d ﬁ%rra%%réy Property Management Live PMW
Partners program =[] @ iig gé%pggg Sma"agemem PMW - Pau...
5 Star Property Management i
0 e 369-941-0717 AL = (=
Ackley Property Management .
0O e 220-5A0-3449 L2 PMW

Once you click the blue plus button, click on Create New Account



ns

5 0

Jun 2017
X
TER
4+ Create new account
ant
+  Link existing account 4
33rd Company Property Management
story 0O e o 25N Faly Froperty Manag

Name = NAME OF THE COMPANY

Enter in the Time Zone - MAKE SURE THE TIME ZONE IS CORRECT WE CANNOT
CHANGE THIS LATER

Click Save & continue

Name Gibson Property Management <=
Type Google Ads account +
Country United States ~
Time zone (GMT-04:00) New York Time + e
Currency US Dollar (USD §) ~

This is the currency you'll use to pay Google. Review the available payment options.
Invite user Invite users to this account (optional)

Enter email address Administrative access ¥ (@)

SAVE AND CONTINUE J eZ.Y (oS8

DO NOT BOTHER WITH THE CREDIT CARD INFORMATION - CLICK CANCEL - We will be
setting up billing at account launch

It might also ask you to confirm its you - follow instructions and keep going
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After this, open Google Ads Editor

Click on Account

From here, click ADD

Accounts manager

+ Add

[0 256-444-6219

(] 409-760-6464

674-037-7790

[J 890-516-7668

Charla Goodnight

Kohva LLC

Mosaic Properties
Selectall Select none
] Only show downloaded accounts

Show MCC tree view

Version 1.4.3

N\ Google Ads Editor

Investor's Realty - Denver - $250

A Customer ID

256-444-6219
409-760-6464
674-037-7790

832-975-2931
656-194-6289
853-521-2732

Optimization score FaN

70.7%

Q, Search accounts

Import ~
[ MO} Last updated
00 0 0 0
00 0 0 0
00 0 0 0
00 0 0 0
00 0 0 0
0 0 0 0 35 520/2011:58AM
00 0 0 0
00 0 0 0

Scheduled download Status

Close

Click “Open Browser to sign in”

‘Signin

A L

|Q L] = =] =

Google

Sign in to your Google Ads account

& Open browser to sign in

Use in-app browser to signin

r'_

It will open a new browser window where you can choose an account to open & a code will
show up on the screen...



Click on your own email address
G Sign in with Goagle

Choose an account

to continue to Google Ads Editor

’ Samantha Jacobson
samantha@kohva.com

‘ PMW Webmaster
pmw.webmaster@kohva.com

(@ Useanother account
To continue, Google will share your name, email address,
language preference, and profile picture with Google Ads

Editor. Before using this app, you can review Google Ads
Editor's privacy policy and terms of service.

English (United States) ~ Help  Privacy  Terms

Click Allow

G sign in with Google

Google Ads Editor wants to
access your Google Account

’ samantha@kohva.com

This will allow Google Ads Editor to:

® Manage your AdWords campaigns @

Make sure you trust Google Ads Editor

You may be sharing sensitive info with this site or app.
Learn about how Google Ads Editor will handle your data by
reviewing its terms of service and privacy policies. You
can always see or remove access in your Google Account.

Learn about the risks

English (United States) ~ Help Privacy Terms

Copy the code (YOU MAY NOT NEED A CODE)



Please copy this code, switch to your application and paste it there:

4/2wG5vLABefzSle-2 QH-Xv65psIMx- |_|:|
Ksgiv0c8N3R6gWbbsmBwGHLAS

Paste the code back in Google Ads Editor

Q, Search accounts

| e @ — .SIign in
n score 2
0
Google
0
0 Sign in to your Google Ads account
0
Sign in and grant access to Google Ads Editor in
0 your browser, then paste the authentication code
0 here:
e Q, :8N3R6gWbbsmBwGHLdE X
0 E

Close

Search for the name of the new account (company name) you are building



Accounts

Select accounts to download:

s E¢

~ @ PMW (804-430-5948) (1/1)
ibsun Property Management (696-570-6991)

|

Denv|

[Cd— x

Expandall  Collapseall
accal Select:  All  None

Selected: 1 [ Show only items | selected

Click OK

Accounts manager

Google Ads Editor will download 1 account(s).

frch
Choose campaigns to download:  Learn more »
D All campaigns -
1D ated
5219 )
() Campaigns | select
3464
7790
Cancel
7668
1546 — / —
2931 0 0 0 0 35 5/20/2011:5
Click OK

The Account will then open in Editor - Go to Campaigns
You will then open the Google Ads Templates Google Ads account in Editor

Go to account - open - search for name of account



eo0e Accounts

A\ Google Ads Editor X

+ Add [i] Remove &, Download ® B - Import ~ Expol
Name A Customer ID Optimization score A0 QO Last updated ScheduleBdownload Status
~ @ PMW[MCC](1/1) 804-430-5948 0 0 0 0 0
" 8 Jcoogle Ads Templates 463-973-5800 0 0 0 0 4 7/27/20305PM

Selectall Select none
[l only show downloaded accounts

Show MCC tree view

Version 1.4.3

Copy the appropriate (residential, HOA, Commercial, etc.) campaign from the Google Ads
Template account and paste it into the new account you are building - click on campaigns

Make sure you are in the campaigns section of the account and copy the campaign

= N\ Google Ads Editor

Q search Campaigns or Ad groups H Y Create afilter - ¥F

v 22 Google Ads Templates
~ ¥ COMPANY NAME - Residential

O 01 Residential - GITY NAME 1 A @ O ® @ campaignname Status Campaign type Labels Networks
Ig 01 Residential - CITY NAME 2 L ] COMPANY NAME - Residential Eligible Search Google sear...

|© 01 Residential - CITY NAME 3

+ Addcampaign  ~ | S+ Make multiple changes [ Remove X Replacetext  ~

E 01 Residential - CITY NAME 4
Ig 01 Residential - CITY NAME 5
IO 02 State Residential - STATE

MANAGE
Q  search entity type

~ Accountlevel (408)
Accounts (1)
> Shared library (17)
Custom rules (26)
Error Infos (364)
Adgroups (6)
Keywords and targeting (180)

»
> Ads (18)
> Ad extensions (12)
>

Recommendations (0) @EI»



Paste campaign in new account

= I\ Google Ads Editor

Y Create a filter - 38F

Q, search Campaigns or Ad groups

~ == Gibson Property Management + Add campaign | ~ =4 Make multiple changes [ Remove X Replace text
~ [ COMPANY NAME - Residential
D) 01 Residential - CITY NAME 1 A O O @ Campaign name Status Campaign 1
—+ o COMPANY NAME - Residential Eligible Search

IO 01 Residential - CITY NAME 2
B 01 Residential - CITY NAME 3
D) 01 Residential - CITY NAME 4

IO 01 Residential - CITY NAME 5
IO 02 State Residential - STATE

Change campaign name

Make sure you are under the campaigns - on the left hand side of the page - then change
the actual name in the edit area on the right side of the page

& Getrecentchanges -~ C' Checkcha

= M Google Ads Editor

Q. Search Campaigns or Ad groups H Y Createafitter- XF ® o - m Q
~ 22 Gibson Property Management + Addcampaign - =+Make multiple changes @ Remove X Replacetext  ~ s @ ¥y oo a
= [EY Gibson Property Management - Resident.
O 01 Residentel-CITY NANE 1 A @ O ® @ campaignname Status. Campaign type Labels Networks  Include searc.. Include Displ. Optimization .. Budgettype  Bid sirategy . it selected campaigns
D 01 Residental- CITY NAME 2 &+ ° Gibson Property Managemen - Residential 40 Eigible Search Google sear.. Enabled Disabled Avg.daly  MamualcPe

1D 01 Residential - CITY NAME 3
Gibson Property Management - Residential

D 01 Residential - CITY NAME 4
D o1 Residential - CITY NAME S atus ® Enavled

02 State Residential - STATE
‘j Optmizationscore @ None

Budget (USD) 1000
Budget type Avg. dally
Bid strategy Manual CPC
Campaign type Search

Include Search Network  Enabled

Include search partners  Enabled

Include Display Network  Disabled

MANAGE Start date 811/20
Q  search entity type H End date None.
~ Account-level (403) Ad schedule None
Accounts (1) ) M
evices
» Shared library (12)
Custom rules (26) Desktop bid adjustment

Error Infos (364)

Mobile bid adjustment

"Ad groups (6) Tabletbid adjustment

Keywords and targeting (180

Ads (18) - TV screen bid adjustment
3

Ad extensions (12) Ad otation Optimize: Prefer bes

Recommendations (0) €@EID
Frequency capping Nocap



Change ad group names

Make sure you are on the ad group tab on the left side of the page - make the name
changes under the edit section on the right side of the page

All ad group names will be the cities they have selected to target.

Q, search Campaigns or Ad groups

~ == Gibson Property Management

A\ Google Ads Editor

Y Create afilter - ¥F @ o -

+ Add ad group = 0] = -

~ [EX Gibson Property Management - Resident...

I© 01 Residential - Fort Lauderdale
IO 01 Residential - Pompano Beach
1D 01 Residential - 0akland Park
12 01 Residential - Wilton Manors
2 01 Residential - Hollywood Beach
D 02 state Residential - Florida

A @ O @ ® Adgoupname

+ 1 02 State Residential - Florida

MANAGE
Q Search entity type

~ Account-level (403)
Accounts (1)
» Shared library (12)
Custom rules (26)
Error Infos (364)
Campaigns (1)
» Keywords and targeting (80)
» Ads (3)
» Ad extensions (12)

» Recommendations (0)

Change Keywords

Status

Paused

First you will change the STATE & ST name

Highlight the entire campaign

Select or highlight every keyword - replace text

Q,  search fields
V4 @ D
Edit selected ad groups

Ad group name

02 State Residential - Florida

Ad group type

Status

Default max. CPC (USD)
Max. CPM (USD)

Target CPA (USD)

Max. CPV (USD)

Target CPM (USD)

Target ROAS

Desktop bid adjustment
Mobile bid adjustment
Tablet bid adjustment

TV screen bid adjustment
Top content bid adjustment
Display Network custom bid type
Targeting expansion

Ad rotation

Flexible reach

Placements A T



A Google Ads Editor

Q, search Campaigns or Ad groups H

Gibson Property Management

»Y Y Createafilter - %F

EY Gibson Property Management - Resident...

I3 01 Residential - Fort Lauderdale
|3 01 Residential - Pompano Beach
|3 01 Residential - Oakland Park
|3 01 Residential - Wilton Manors
I3 01 Residential - Hollywood Beach

|3 02 state Residential - Florida

MANAGE
Q, search entity type

~ Account-level (403)
Accounts (1)
+ Shared library (12)

Custom rules (26)

+ Add keyword =4 Make multiple changes [ Remove
J A O O 0 Bl Ad group

+ n Property Management Companies in ST 02 State Re...

+ n Property Management Companies in STATE 02 State Re...

e [ ] CITYNAMEZ Property Management 01 Residenti...
+ ® Property Management Companies CITYNAME2 01 Residenti...
+ [ ] Property Management Companies CITYNAME2 ST 01 Residenti...
+ [ ] Property Management Companies in CITYNAME2 ST 01 Residenti...
e [ ] CITYNAMEZ Property Management Company 01 Residenti...
+ ® Property Management Companies in CITYNAME2 STATE 01 Residenti...
+ [ ] CITYNAME2 Property Managers 01 Residenti...
+ [ ] Property Management Company CITYNAME2 01 Residenti...
+ [ ] Property Management CITYNAME2 01 Residenti...
+ ® CITYNAME2 Property Management Companies 01 Residenti...
+ [ ] Property Manager CITYNAME2 01 Residenti...
+ [ ] CITYNAME2 Property Management 01 Residenti...
e [ ] Property Management Company in CITYNAME2 01 Residenti...
+ ® Property Management Companies CITYNAMEZ STATE 01 Residenti...
+ [ ] Property Management Companies in CITYNAME2 01 Residenti...
+ [ ] Property Management CITYNAME2 01 Residenti...
e [ ] Residential Property Management CITYNAMEZ 01 Residenti...
+ ® CITYNAME2 Residential Property Management 01 Residenti...
+ [ ] CITYNAME2 Residential Property Management 01 Residenti...
+ [ ] Residential Property Management GIT\'WE 01 Residenti...
e [ ] CITYNAME4 Property Management 01 Residenti...

Replace text for STATE to the actual State name

changes [l Remove

Companies in ST

Companies in STATE
Vilanagement

Companies CITYNAME2
Companies CITYNAME2 ST
Companies in CITYNAME2 ST
Vianagement Company
Companies in CITYNAME2 STATE
Vianagers

Company CITYNAMEZ
CITYNAME2

Vianagement Companies
fNAME2

Vianagement

Company in CITYNAME2
Companies CITYNAMEZ2 STATE
Companies in CITYNAME2
CITYNAME2

anagement CITYNAME2

al Property Management

al Property Management
anagement CITYNAME2
Vlanagement

Companies CITYNAME4
Companies CITYNAME4 ST
Companies in CITYNAME4 ST
Vlanagement Company
Companies in CITYNAME4 STATE
Vlanagers

Famnany PITVMAMEA

< Replace text | ~

Click on Change Keyword

&, Search terms

Ad group Status Labels Match type Max. CPC (U... Max. CPM (U.. Commet
02 StateRe.. Ad group pa... Phrase 7.00 0.01
02 State Re..  Ad group pa... Phrase 7.00 0.01
01 Residenti... Pending revi... Phrase 7.00 0.01
01 Residenti... Pending revi... Exact 7.00 0.01
01 Residenti... Pending revi... Exact 7.00 0.01
01 Residenti... Pending revi... Exact 7.00 0.01
[ XoX ) Advanced change 01
Perform actionin:  Keyword - 4
01
Append ' Change bids = Change URLs 01
01
01
") Match case 01
("] Match whole words only o
5 01

I Replace with: | Floridal I

01
("] Preserve capitalization 01
01
01
01
01
01
01
01
01
("] Make changes in duplicate items "
01
Cancel P
01
o wanmInn ravy wvarT Eal) wn

Pen
Pen
Pen
Pen
Pen
Pen
Pen
Pen
Pen
Pen

Pen



You will then change ST to the state abbreviation

01 Residenti... Pending revi... Phrase 7.00 0.01
01 Residenti... Pending revi... Exact 7.00 0.01
01 Residenti... Pending revi... Exact 7.00 0.01
01 Residenti... Pending revi... Exact 7.00 0.01
o0 ® Advanced change 01
Perform action in:  Keyword - 4
01
Append = Change bids = Change URLs 01
01
Find text: ST

01
[ Match case 01
[~ Match whole words only 01
01

Replace with:
01
[] Preserve capitalization 01
01
01
01
01
01
01
01
01
[ Make changes in duplicate items &
01
Cancel P
01
T UT HESIOENU.. PEnuIng Tevi_ EXact U .01
01 Residenti... Pending revi... Exact 7.00 0.01
01 Residenti . Pendina revi_. Exact 7.00 0.01



Inside of each ad group - there are specific keywords. Change CITYNAME1-CITYNAMES
to the correct city name.

First you will highlight all of the keywords in the ad group

N Google Ads Editor

Q, search Campaigns or Ad groups H Y Create afilter - 38F
~ == Gibson Property Management + Add keyword = Make multiple changes [ Remove % Replac
~ X Gibson Property Management - Resident...
|2 o1 Residentia - Fort Lauderdate | A Q0 e @ Ky
|2 01 Residential - Pompano Beach + ° e agem aot
|0 01 Residential - Dakland Park =+ ® Property Management Companies CITYNAME1
IO 01 Residential - Wilton Manors =+ @ Property Management Companies CITYNAME1 ST
|0 01 Residential - Hollywood Beach =+ @ Property Management Companies in CITYNAME1 ST
LD 02 State Residential - Florida + L4 et aragementitompany
-+ @ Property Management Companies in CITYNAME1 STATE
-+ @ CITYNAME1 Property Managers
-+ @ Property Management Company CITYNAME1
-+ @ Property Management CITYNAME1
-+ L ] CITYNAME1 Property Management Companies
-+ L ] Property Manager CITYNAME1
+ [ ] CITYNAME1 Property Management
+ [ ] Property Management Company in CITYNAME1
+ @ Property Management Companies CITYNAME1 STATE
+ ® Property Management Companies in CITYNAME1
+ ® Property Management CITYNAME1
MANAGE + ] idential Property nt CITYNAME1
+ ] CITYNAME1 Residential Property g
Q  search entity type + ® CITYNAMET Residential Property g
~ Account-level (403) + b idential Property nt CITYNAMET

Accounts (1)

» Shared library (12)
Custom rules (26)
Error Infos (364)

Campaigns (1)

Ad groups (1)

~ Keywords and targeting (98)

Keywords, Negative (77)
Negative keyword lists (0)

From here, you will click replace text (make sure ALL keywords are highlighted or selected)
Click on Replace Text

Enter in the Find Text area (ie. CITYNAME1)



Enter in the Replace with area (ie. Fort Lauderdale)

Click Replace

Y Create afilter - 328F @ S - m
-+ Add keyword =% Make multiple changes ] Remove < Replace text =~ &, Search terms
AN ©® O @ ® Keyword Status Labels Match type Max. CPC (U.. Max. CPM (U.. Comment Final UF
+ [ ] CITYNAMET1 Property Management Pending revi... Phrase 7.00 0.01
i [ ] Property Management Companies CITYNAME1 Pending revi... Exact 7.00 0.01
+ [ ] Property Management Companies CITYNAME1 ST Pending revi... Exact 7.00 0.01
+ [ ] Property Management Companies in CITYNAME1 ST Pending revi... Exact 7.00 0.01
+ [ ] CITYNAME1 Property Management Company Pending revi... Exact 7.00 0.01
+ [ ] Property Management Companies in CITYNAME1 STATE Pending revi... Exact 7.00 0.01
+ [ ] CITYNAME1 Property Managers [ XoX ] Advanced change
+ [ ] Property Management Company CITYNAME1
Perform actionin:  All applicable fields h
+ [ ] Property Management CITYNAME1
+ [ ] CITYNAME1 Property Management Companies Append ' Change bids = Change URLs
+ [ ] Property Manager CITYNAME1 I I
Findtext:  CITYNAME1
+ [ ] CITYNAMET1 Property Management
+ [ ] Property Management Company in CITYNAME1 ) Match case
+ [ ] Property Management Companies CITYNAME1 STATE | Match whole words only
i [ ] Property Management Companies in CITYNAME1
n ® T I T I Replace with: | Fort Lauderdale| I
+ [ ] Residential Property Management CITYNAME1 [ Preserve capitalization
+ [ ] CITYNAMET1 Residential Property Management
+ [ ] CITYNAMET1 Residential Property Management
+ [ ] Residential Property Management CITYNAME1

(| Make changes in duplicate items

Run through the other ad groups and change the city names to the correct city names
MAKE SURE TO DOUBLE CHECK IF THE KEYWORDS WERE CHANGED
Next we move onto the Ads
Click on Ads - Responsive Search Ads

Highlight ALL but the 1st ad group - delete all ads



= ¢\ Google Ads Editor

Q,  search campaigns, ad groups and a... : ‘& Y Create afilter - 36F
~ == Realty Experts Florida ~+ Add responsive search ad = W
~ [} Realty Experts Florida - Residential
|2 01 Residential - Daytona A@IT|® @ Hedinar

rope
CITYNAME2 Property

| 01 Residential - Daytona Beach
|D 01 Residential - Daytona Beach Shores
|2 01 Residential - Ormond Beach

CITYNAME4 Property

(O 01 Residential - Ormond by the Sea CITYNAMES Property

[D 01 Residential - Palm Coast CITYNAMES Property

CITYNAMES Property

|2 01 Residential - Port Orange

|© 02 State Residential - Florida

MANAGE

Q, search entity type

Custom rules (30)
Custom actions (0)
Custom action triggers (0)
Error Infos (458)
Campaigns (1)
Ad groups (7)
Asset groups (0)

» Keywords & targeting (237)

Responsive search ads (6)

Expanded text ads (0)
Text ads (0)

Fvnandad dvnamir caarcrh ade MY



The first ad group will still have the ads. We delete the others because we want to make
sure all of the ads are the same throughout each ad group.

Go to the first locations ads - change the CITYNAME1 to the actual city name
Customize the Ads
Take ANY & ALL information from the form submission/clickup and their website. Make
sure to have a call to action in the ads (ie. call us today, fill out our form for your free rental
analysis, etc.)
You will also make sure the URL’s are correct & the tracking cookies are on the Ads
If the website does not have a specific page for the location - sent the request to support at
support@kohva.com and request the pages (pages will always be
/city-name-property-management or city-property-mangement) so you can always put in
the URL for the time being until support has completed adding the additional pages
Tracking cookies: ?tcid=GoogleAds{CITYNAME}
Make sure the path’s are correct - no spaces in the city names
Make sure the URL is correct

ALL FIRST LETTERS OF EACH WORD MUST BE CAPITALIZED

=N\ Google Ads Editor

Q,  search Campaigns or Ad groups 3 Y o ® s - m Q  Search fields
~ == Gibson Property Management + = W [SERe N - 7 & D
~ [EY Gibson Property Management - Resident...
D) 01 Residential - Fort Lauderdale I A @ O @ Headine1 Edit selected expanded text ads
=+ @ Fort Lauderdale Property Mgmt
|5 01 Residential - Pompano Beach Headline 1 Fort Lauderdale Property Mgmt
|0 01 Residential - Oakland Park + @ Find A Property Manager
Headline 2
IO 01 Residential - Wilton Manors: + @ Property Mgmt Fort Lauderdale UL
|2 01 Residential - Hollywood Beach Headline 3 Protect Your Investment
|3 o2 state Residential - Florida
Desc. line 1 See What We Do As Your Ft. Lauderdale Property Manager. We Do More Than Just Collect Rent
Desc. line 2 No Vacancy Fees. No Hidden Fees. Inquire About Our Property Management Services Today!
Path 1 FortLauderdale
Path 2 PropertyManager
Status @ Enabled
Final URL http:// om/fi property tLauderdale
Final mobile URL  http://s om property tLauderdale
dacaul

MANAGE
Q,  search entity type

~ Account-level (403)

Fort Lauderdale Property Mgmt | Call Now & Compare | Protect Your Investment
m www.example.com/FortLauderdale/PropertyManager

See What We Do As Your Ft. Lauderdale Property Manager. We Do More Than Just Collect Rent. No Vacancy Fees. No



mailto:support@kohva.com

Next you will copy and paste these ads into the other ad groups & replace the city names,
paths, URL’s and tracking codes with the correct city names

PAUSE THE STATE ADS - we do not run these ads
Next, you will go down to the Ad Extensions on the left side of the page

You will change out:
-Sitelinks (Upgraded)
-Callout Extensions (upgraded)
-Structured Snippets (upgraded)
-Call Extensions

» Ads (1)
Ad extensions (12)
Sitelinks (0)
Sitelinks (upgraded) (3) [/]
Callout extensions (0)
Callout extensions (upgraded) (7)

Structured snippet extensions (0)

Structured snippet extensions (upgraded) (1)

Image extensions (0)

Call extensions (1)
Call extensions (upgraded) (0}
Lead form extensions (0)

Location extensions (0)

Be sure to change the Description line 1, line 2 and final URL for all 3 sitelink extensions



Edit selected sitelinks

Open in the shared library

Link text Property Management
Let Us Manage Your
Ft. Lauderdale Rental Property
Dest. URL <Destination URLs are no longer accepted>
Final URL http://'www.gibsongroupmanagement.com/ft-lauderdale-property-management?cid=Google AdsSitelink

Final mobile URL

Next change the Call Out Extensions (these should be somewhat similar - but just double
check their website and add more if there is anything else to add

To add more, click on Make multiple changes

Make multiple changes - Callout extensions

Destination: Bulk Change Action:  Add or update -

(2 My data includes columns for campaigns and/or ad groups. Paste text below or edit directly in the grid. Include column headings in English or manually select
headings if necessary.

Io Use selected destinations: I

Paste from clipboard Clear Add row Add column

I © Add as account-level callout extensions I

_7 I Callout text - I| Not importing - Not importing - Not il
| () Add as campaign-level callout extensions -
(") Add as ad group-level callout extensions 2
typeithecallouts
I == Gibson Property Management I B hvep,e
4
5
6
7
8
9
10
1
12
Q Search
Select: Al None Active Paused This is only a preview of the first 100 rows of data.
Selected: 1 [ Show only items | selected [~ Remember the order of my column headings for future imports.

Cancel

(This is information directly from their website on services they offer. Guarantees can be
added here as well. )

Click process



Click finish and review changes

The new callout will show in a different color - at the top of the screen click keep

gle Ads Editor
(? Proposed Unposted Matched Conflict updated ion expired Reject
ns or Ad groups H Y Create a filter - 38F
ty Management + Add callout extension  ~ [l Remove < Replace text  ~
perty Management - Residential
et Fort Uamterale A @ O callouttext Ad group Status Feed Platform targ... Device prefer... Start date End date
\ential - Holtywood Baack + Eviction Protection Account-level Pending revi_. Main callout.. All All
\dential - Oakland Park + Free Rental Analysis Account-level Pending revi.. Main callout.. All Al
dential - Pormpano Beach + Full Service Management Campaign-l.. Pending revi.. Main callout.. All Al
(dential - Wilton Manots + Tenant Screening Campaign-l.. Pending revi.. Main callout... All All
. + No Hidden Fees Campaign-l.. Pending revi.. Main callout.. All All
+ Property Maintenance Campaign-l. Pending revi_. Main callout.. All All
+ Rent Collection Campaign-l.. Pending revi.. Main callout.. All All
+ Financial Reporting Campaign-l.. Pending revi.. Main callout.. All Al
+ Property Marketing Campaign-l.. Pending revi.. Main callout... All All

Next, you will go to the structured Snippet Extensions

There are neighborhoods already selected - you will change the name of these
“Neighborhoods” to the cities they want to target. You can include more from their site if
they have additional locations listed out.

BE SURE TO DELETE ANY CITIES FROM PREVIOUS TEMPLATE ACCOUNT

End date

Ad schedule None

Values
Fort Lauderdale
Hollywood Beach
Pompano Beach
Plantation
Deerfield Beach
Oakland Park
Wilton Manors
Dania Beach
Sunrise

<Value 10>

Comments

Add local comment



CALL EXTENSIONS
If the client has AMP or is a PMI - they will already have a CallRail #

Copy and paste the number on the PM/Services page (MAKE SURE THIS IS THE
NUMBER THAT SWAPS) in the call extension area

If this client does not have AMP or is a PMI we will create a call rail number for them
LOGIN TO CALLRAIL
Search to see if an account has already been made for the client
If an account has not been made:

In CallRail - go to the KL account name in the top left side of the page
Once you click on KL the - click on Account Settings

My Profile = Sign Out X

£ KohvallLC #915-703-859

Q’% | Account Settings

{é”% Users

Naotifications

Account Center

Manare multinle accounts in a sinele



CallRail

MANAGE
Billing
Details

All Users

COMPANIES

Click on All Companies

CallRail

MAMAGE A'

Details

All Users

COMPANIES

All Companies

Create Company

Companies

Create Company

Company &

1st Choice Property Management

1st Rate Property Management

2020 Rental Management



Add the company name & time zone & phone number from site (on pm page) - click add
users

Create Company X

.| 25% Complete

Company Basics

Company Name

Realty Experts Florida

Time Zone

‘ {GMT-05:00) Eastern Time (US & Canada) |

Primary Company Phone Number

‘ 386.843.5000 ‘ What's this?

Click create company



Create Company X

——— 50% Complete

Company Basics

Select any users you want to grant access to Gibson Property Management. All administrators will be

automatically added.

Name Email User Type

Jonathan Ewen pmw.webmaster@kohva.com Administrator

Adding 1 use| Create Company

Click create tracking numbers

Create Company X

100% Complete

You did it! Gibson Property Management is all set up and is ready to start tracking phone calls.

Suggested Next 888 ) Create Tracking Numbers
Steps Start tracking phone calls today with a new number.

Review Company @ Create New Users

Add clients and admins to your company.

Set up Notifications

Create customized notifications for every member of your team.

Go to Company Dashboard

Click create number



s Numbers

umbers
Create Number
oring
Number Name St
NSTALLATION
n Methods

It will bring you to a new page - find the account we just created - click on the account

Click I'll use it offline

Create Tracking Number - Gibson Property Manage... x

[ | 10% Complete

Where do you want to use this tracking number?

404-565-1212 g

I'll use it online I'll use it offline

Websites, search ads, and more. Print ads, direct mail, and more.

Where do you want to route these calls - make sure its the same number as the one we
found on the site



Create Tracking Number

Realty Experts Florida

Call Forwarding

Where do you want to route these calls?

Enter an existing phone number where we should forward your calls.

(386) 843-5000 I Which phone number do | use?

You will then select which phone number to use.
Always select the same area code and if possible, a number similar to theirs.

Put in the name for the call - Google Ads

Create Tracking Number

Realty Experts Florida

Number Setup

Which kind of tracking number do you want to create?

Number in a specific area code Number local to 386-843-5000 (o]

® 386-888-7211 O 386-888-184T

O 386-345-2351 O 386-888-6452
386-463-5900 386-388-7948

386-463-5891 386-457-4498

What would you like toe name this number?

We'll reference this number by this name in your rgports and settings.

Google Ads|




Select a Whisper Message - Call from Google Ads
Call Recording - check & the call recorded message will appear

Click activate tracking number

Create Tracking Number - Gibson Property Manage... x

——— 73% Complete

Number Features

Whisper Message

A short message that plays before the call. The caller dges not hear this message.

Call from Google Ads|

P Preview message

Call Recording

Activate call recording and play a short message to the caljer. Leave blank for no message.

This call will be recorded for quality

assurance.

P Preview message

Activate Tracking Number -

Click done or see active numbers



Create Tracking Number - Gibson Property Manage... x

100% Complete

You did it! Your new number is 954-953-4918.
This number is now forwarding to 954-909-0195

Review Number Setup a Call Flow

Easily build call flows to route every call to the right person,

Suggested Next avery time.

Set up Notifications

Instantly receive notifications of your phone calls.

Steps

@ Set up Dynamic Number Insertion

Dynamically swap the phone number displayed on your
website.

Enable Transcripts

Get a full transcription of every call to your business and
automatically target the keywords that matter most.

COPY THE NEW TRACKING NUMBER INTO THE CALL EXTENSION IN GOOGLE ADS
EDITOR

Tracking Number Forward Calls To

954-953-4918 954-909-0195




o Q, search fields

7 O
'g.. Device prefel  Edit selected call extensions
Mobile ) )
Open in the shared library
Phone country United States
I Phone number 954-953-4918 I

Conversion action  Calls from ads
Call reporting Enabled
Platform targeting  All

Device preference  Mobile

Start date

End date

Ad schedule Mone

Go back into CallRail & click on the INTEGRATIONS

927

Tracking Workflow

Scroll down to WEBHOOKS - click CONFIGURE



» calls and texts as Track phone calls and texts as Track calls an
in Microsoft Ads. visitor actions within Mixpanel. testing.

N
é‘_. webhooks v

ite variation bringsin Send call or text data to your Dynamically s
application in real time via number displi
Webhooks. site.

Activate ‘ Configure ‘ | Ins

Paste - http://webhooks.freerentalsite.com/calls/callrail ?action=postcall into the post-call
area

Webhooks

Webhooks Integration
Pre-Call

Pre-call webhooks are sent after a phone call is received.

se
+ Add Another URL

Post-Call

Post-call webhooks are sent after a phone call has ended.

http://webhooks.freerentalsite.com/calls/call

+ Add Another URL

Call Modified


http://webhooks.freerentalsite.com/calls/callrail?action=postcall

Click Update/ACTIVATE

+ Add Another URL

Advanced Settings »

=]

Back in the settings tab - click on GOOGLE ANALYTICS

4 Google Analytics

View phone calls and text
messages as goals in Google
Analytics.

[ ——

Enter in the URL and click ACTIVATE



Google Analytics

Google Analytics Integration

http://www.gibsongroupmanagement.com/

Google Analytics ID

UA-90945445-1

After this, you will enter the phone number into FreeRentalSite.com

Log In - Go to ADMIN

e # a G O w Eb#

| Logout | Admin || Manage My Ads | Supp

Search for the company name and select the company name from the list

Once you are in their admin section of the account, scroll down to ADVANCED
MARKETING (this will be all the way at the bottom of the page)



Click EDIT

Watermark image
No Watermark Uploaded

[ Upload ]

Advanced Marketing

fshuanged Marketing Enabled
-

Tracking #: 9549534918

Postcard Template:
Postcard 1 ( Preview Front Preview Back )

Postcard Address:

120 E. Oakland Park Blvd,
Suite 101

Wilton Manors, FL 33334

Postcard Logo:
No Postcard Uploaded

[ Upload ]

Marketing Flyer:
No Marketing Flyer Uploaded

[ Upload ]

OUR SITES ABOUT US

Enter in:
URL

EMAIL

TRACKING #
ADDRESS

CITY

STATE

POSTAL CODE
POSTCARD TEMPLATE - CHOOSE POSTCARD 1
SAVE CHANGES



Advanced Marketing Settings

Advanced Marketing Enabled:
Company Name:
URL: http://www.gibsongroupmanagemer

I Email: Info@gibsonrealtyservices.com I

Tracking # (from CallRail): 9549534918 I Must be in format (1

Address: 120 E. Oakland Park Blvd,
Address 2: Suite 101

City: Wilton Manors

W
Postal Code: 33334
Postcard Template: Postcard 1 v

"primaryBackgroundColor™: null,
"secondaryBackgroundCalor": null

Settings: }

Notification Email Message (leave blank for
default):

Suppress Lead Email to Requestor : [l

SAVE CHANGES

After this, you will need to email support so the tracking number will go on the site.
Email support@propertymanagerwebsites.com - tell them that you have created a CallRail

# for their Google Ads account and they need to create the number in FRS and put the
number on the site. They will know exactly what to do.

“Hil


mailto:support@kohva.com

| have created a CallRail number for [COMPANY NAME] for their Google Ads account &
entered the information into FRS. If you could put this on their site that would be great!

Thanks!”

Next, you will check the Shared Library in Google Ads editor and make sure the changes
you made to all of the sitelinks were changed in this area as well.

MANAGE
Q, search entity type :

~ Account-level (405)
Accounts (1)
~ Shared library (14)
Shared negative keyword lists (0)
Shared negative placement lists (0)

Shared sitelinks (3)

Shared callout extensions (9)
Shared structured snippet extensions (1)

Shared call extensions (1)

Shared location extensions (D)
Shared price extensions (0)
Shared app extensions (0)
Shared promotion extensions (0)
Shared budgets (0)

Labels (0)

Custom rules (26)

Fosse lofxx 02 AV

If all is correct - click POST at the top right side of the page



“heck changes ith View statistics ~ X, Post

Click POST again

Post changes in:
© All campaigns

Changes you made in Google Ads Editor that will be posted to Google Ads:

Entity type Create Update Remove Won't post
Campaigns 1 - - R
Ad groups 6 - - -
Keywords 102 - - R
Negative ke... 77 - - R
Locations 1 - - R
Expanded te... 18 - - R
Sitelinks 3 - - R
Callout exte... 9 - - -
Structured s... 1 - - -
Call extensi... 1 - - R
Shared siteli... 3 - - R

By clicking "Post” you're canfirming your compliance with Google Ads Policies.

Click Close



Finished posting

Entity type Posted

Campaigns 111 |
[ Ad groups 6/6
'1_ Keywords 102/102
" Negative keywords TI/77 1
| Locations 11 |

Expanded text ads 18/18

Sitelinks 3/3

Callout extensions 9/9

Structured snippet extensions 11

Call extensions 11

Shared sitelinks 3/3

Close

Now, you will go back into the Google Ads Ul - ads.google.com

Go to the company you just created
You will go back to the sitelinks and add others that we were not able to add in editor

Go to ads & extensions - Extensions



All campaigns

4 Google Ads

PMW >
Gibson Property Management &9

@ Your account cannot show ads - To ¢

Overview 2 Extensio
on Property Recommendations
agement - Residential Y £
» Campaigns
D Ex
» Ad groups —_—
Account
* Ads & extensions
D Evi
Ads
D Fre
Assets
Gibson F
Extensions
95
Autornated D (m
extensions
Co
C
* Landing pages O wc:
Ak
Click the Blue + button
Overview r Extensions
Recommendations
° Extension type: All  ADD
Campaigns
D Extension
Ad groups
Accoumnt

Click Sitelink Extension



A~ Extensions

lions
X | FILTER

-1 Sitelink extension

mns
Callout extension

Structured snippet extension

idential

Call extension

Add other pages from the website that have to do with owners/investors and property
management. Do not add tenant pages.

Fill out as many as you possibly can

Include the tracking code: ?tcid=GoogleAdsSitelink

golmendationa Add sitelink extension
Tpaigns 2 unigue sitelink extensions are required for sitelinks to show in
your ads. To maximize performance, add 4 or more. Learn more
OIDSRE Add to
Account
s & extensions
Extension

5
@ Create new O Use existing

sets
Sitelink 1
ensions Sitelink text
Owner Resources
tomated 150
i 2/ L
ENSiolE Description line 1 (recommended)
. We Treat Your Home As Our Own. @
1ding pages
30/35
Description line 2 (recommended)
ywords X X
Offering A Wide Range Of Services
diences Final URL 33/35
:ongroupmanagement_comlowners?tc\d:GoogIeAdsSitelinkA @
Tnographics
tings
Sitelink 2
ested

ations Sitelink text



Click Save

“ Sitelink URL options

~ Advanced options

SAVE CANCEL

O Extension

In Monday - Fill out the following:
Google Ads CID:
Remarketing Code:
Analytics UA:
GTM:
As you finish building the account, you will be filling out this information

To find the Google Ads CID: go to the google ads account and where the account name is
at the way top of the screen is the CID number

8 ads.google.com/aw/adextensions?ocid=541066729&euid=2337918048__u=88:

»

ibson Property Managemeni 696-570-6991 v
© Your account cannot show ads - To start running your ads,
Overview »  Extensions

Next, you will find the Remarketing Code: in the search box type in remarketing

Qa @ XA

= * TOOLS &
SEARCH REPORTS SETTINGS




Click on the second option - Audience Manager

—
1]
3
o
=
=
L
=1
/=]
@
—

Audiences (Remarketing)

A, Tools & Settings » B Shared Library »
Audience manager (Remarketing)

Feedback

Set up an audience source

Reach people who have engaged with your business

ed your video, engaged with your app, or shared their contact information. Set up an audience soy

SET UP AN AUDIENCE SOURCE

Under Google Ads Tag - click SET UP TAG

Set up or link audience sources to unlock the

Show potential customers personalized ads based on their inter;

.\ Google Ads tag I Google
Collect data for your remarketing lists and conversion tracking by adding the Import site engag
Google Ads tag o your website conversions, and
| SET UP TAG |
| 7 Google Analytics App + Web and Firebase App analytics
For App + Web property types. Import Analytics conversions, ransactions, and Link a third-party
remarketing audiences built in Google Analytics. (SDK) to your acc

Under Remarketing - click the first option - only collect general website visit data...

SAVE AND CONTINUE



Create the Google Ads tag data source

Use the settings below to determine what data the tag should collect

Remarketing Select the type of data this source would be collecting

@ Only collect general website visit data to show ads to your website

/ visitors. Learn more

O Collect data on specific actions people performed on your website to
show personalized ads. Learn more

Restricted data processing Manage data for California users

D Exclude California users from remarketing lists

v Advanced settings /
EYANS L DRV | CANCEL

Under Tag Setup - select Use Google Tag Manager

Install the tag on your website

Use the settings below to determine what data is captured by the tag. Learn more

Tag setup Select how you want to install the Google Ads tag
Install the tag yourself Email the tag Use Google Tag
Manager
Add the tag to your Email the tag to your Install the tag using
website code webmaster Google Tag Manager

Once you click on Use Google Tag Manager the conversion ID will show up - copy this
code and put it in Monday



Install the tag on your website

Use the settings below to determine what data is captured by the tag. Learn more

Tag setup Select how you want to install the Google Ads tag

Install the tag yourself Email the tag Use Google Tag
Manager

Use Google Tag Manager to install the Google Ads tag. Google Tag Manager makes

Instructions
website tags without editing your code

Once a container snippet is added to the pages in your website by a webmaster, you
tag in Google Tag Manager.

Conversion |D
604429062

Detailed instructions

(+oINIVISR Y CANCEL

Next, we will be moving into Google Analytics

Once you are logged into Google Analytics - make sure the pmw.webmaster@kohva.com
email address has access to the Google Analytics account. If they do not have access,

grant admin access through pmw.analtyics@kohva.com email address

You will note down their UA Code in Monday


mailto:pmw.webmaster@kohva.com
mailto:pmw.analtyics@kohva.com

1|,|I Analytics

1]

<_

* 0O %

0

ADMIN

All accounts > Realty Experts Florida P...

All Web Site Data ~

USER

HUERV - Create Property

Realty Experts Florida Ph (UA-2365446_.

GA4 Setup Assistant

E Property Settings

Property Access
Management

aila

¢ % Tracking Info
D) Property Change History
Dd Data Deletion Requests

PRODUCT LINKS

= Google Ads Links

AdSense Links

E

&
=

Ad Exchange Links

All Products

Postbacks

Audience Definitions

\#

Dd Custom Definitions

Q

Try searchi

Property Settings

Basic Settings

Tracking Id

UA-236544655-1

Property Name

Realty Experts Florida Ph

Default URL

hitps:f ~  www.daytor

Default View

All Web Site Data -

Industry Category

Real Estate

- Advanced Settings

Allow manual taggin

Property Hit Volume
Last day: 3 hits
Last 7 Days: 63 hits

Last 30 Days: 63 hits

Advertising Features

Enable Demographics and
Demographics and Interes

o I



ALy

Go to the goals and double check that all 3 goals are in the account

If they are not in the account, add the goals

wacn

U | Create View

All Web Site Data v
B View settings

2as View User Management

F Goals

2\ Content Grouping

Y Filters

|E| Channel Settings

ADMIN USER

VLI - Create View

All Web Site Data
+“ B View Settings

a8s View User Management

F Goals

); Content Grouping

Y Filters

Channel Settings

§

Ecommerce Settings

Goal

20 goals left

Import from Gallery

- + NEW GOAL Import from Gallery

Goal +

First Time Caller

Form Submission

Phone Call

ANALYTI

Id

Goal ID 3/ Goal Set 1

Goal ID 1/ Goal Set 1

Goal ID 2/ Goal Set 1

In the Admin area - click on Google Ads Linking

Goal Type

There is no data fort

Next, we will be linking the Google Analytics account to the Google Ads account in



QUL - Create Property

hd Gibson FM
s ﬁ Property Settings
"-' Property User Management
¢ » Tracking Info

Dd Data Deletion Requests

PRODUCT LINKING

E] Google Ads Linking

EJ AdSense Linking
ﬁ Ad Exchange Linking

B AllProducts

Posthacks
%? Audience Definitions

Dd Custom Definitions

A list will populate - find & select the account you are building

680-170-7448
683-199-5444
[0 683-734-7156
688-402-1233

688-985-9950

Property Frameworks - Charlotte
PMI North Dallas

1st Choice Property Management
PMI Greater Philadelphia

PS Atlanta Property Management

M 696-570-6991

Gibson Property Management

697-968-4546

698-800-5768

698-803-8848

PMI of Greater Milwaukee
PMI Property Owners Services

PMI Sunshine State

Click continue

Cancel

Link configuration

Cancel

All Web Site Data

Dd

View Sett

View Usel

Goals

Content €

Filters

Channel

Ecommer

Calculate

PERSONAL TOOLE

(1]

=

Segments

Annotatia

Multi-Cha

Custom C



**If the account does not show in here - then the PMW.VWebmaster@kohva.com email address
does not have access to this account.

Turn “ALL WEBSITE DATA” ON - link accounts

Configure Google Ads link group

By linking your Analytics property to your Google Ads account(s), you will enable data to flow betw
Ads terms of service, while Google Ads data imported into Analytics is subject to the Analytics termn

o Select the Google Ads accounts you want to link  tait
696-570-6991 Gibson Property Management

o Link configuration
Link group title

Gibson Property Management ?

View Link
Turn on all that apply

Select All - None

All Web Site Data EN |

accounts.
Auto-tagging allows Analytics te automatically associate Google Ads data with
Advanced settings

o Creating this link enables auto-tagging for all linked Goo

Account Settings: Data Sharing

You need to enable this setting for Analytics data, like Goals and site engagement metrics
Google Ads

Share my Analytics data with linked Google Ads accounts

T \

Click DONE

Analytics goals and Ecommerce transactions once you've import

Learn more

Create a Remarketing Audience in Analytics

Remarketing with Google Analytics lets you segment your audien
ads for your Google Display Network campaigns based on the ac

Take advantage of Analytics data to identify those users' interest
and build audiences focused on those users.

Learn more | Get started

Next, you will put the Google Analytics Code in Monday


mailto:PMW.Webmaster@kohva.com

Click on Property Settings

Tracking ID will be listed. Copy and paste this code into ClickUp

A0 Analytics HA” Web Site [;éta . Q, Try searching “How to set up a prop

L ADMIN USER

® R . Property Settings
2 Basic Setti
asic Settings
“ Ed  Property settings g
Sa Tracking Id
as Property User Management UA-909454451
=1
Property Name
< » Tracking Info
o Gibson PM
Dd Data Deletion Requests Default URL
htpef ~  www.gibsongroupmanagement.com/
PRODUCT LINKING
E] Google Ads Linking Default View

All Web Site Data ~
BA adSancal inkinn

GO BACK TO GOOGLE ADS

Click on Tools & Settings - Linked accounts



Q m 2N\

TOOLS &

e 5 o
SEARCH REPORTS SETTINGS

: MEASUREMENT [ SseETUP E

Conversions Business data S

Google Analytics Policy manager C

Attribution Account access and T
security

S

Linked accounts

Preferences

Google Merchant
Center

Click Google Analytics - DETAILS

Linked accounts

perts Florida 632

:
o T

Your linked accounts and products

..| Google Analytics (UA) @ + 1 linked

Manage & link

From Google

Find the company you are working on in the list

Gibson PM

UA-90945445-1 Linked 1 view 0

Next to the 1 view - there will be a pencil when you hover over it
Click on the pencil

Click to import site metrics




Select which views to link to Google Ads. You can also choose
to import site metrics from 1 view.

Views Link Import site metrics

All Web Site Data @

CANCEL SAVE

Next is Google Ads conversions

Go to Tools & Settings - Conversions

SEARCH  REPORTS e
INS X MEASUREMENT 5] SETUP
Conversions Business data
Google Analytics Policy manager
Attribution Account access and

Click + New Conversion Actions



Set up conversion tracking

Conversion tracking helps you track your customers's important actions, such as online purchases,
mobile app downloads, and calls to your business. Learn more

New conversion action

First conversion - Website



Start tracking conversions

Conversion tracking is critical to successful online marketing. It lets y
conversion action at a time, but you can track multiple conversion ac

Select the kind of conversions you want § track.®

Website conversions:

= Online sales App
« Link clicks
= Page views

= Sign-ups

Track actions on you

Enter the URL for the website where you want to measure your conver:

Scanning your website will determine if it's already set up to measure conversic
measure conversions on your website.

Website domain
( |

Save and continue Cancel




You will create conversion actions automatically from website events:

Create conversion actions automatically from website events

Set up conversion actions without code if you can identify events on your website to count
° as conversions, such as loading a thank you page or confirmation page.

b

Add a page load

Select conversion goal Choose match type
( Select categery - ( URL starts with -

Enter url Add Cancel

Select Conversion Goal: Submit Lead Form
Choose Match Type: URL is
Enter URL: company.com/success
(make sure the website has a success page!)

Click ADD

Add a page load

Select conversion goal Choose match type Enter url
( Submit lead form - ( URL is - { Ieasetexas.corljsuccessl I Add Cancel

Click Save & Continue

-+ Add a conversion action manually

Save and continue




You will then go back to the conversions page - click + New Conversion Action

Summary

+ New conversion action

Click Phone Calls

g. It lets you see what people do - the conversion actions they take - after seeing your ad. %
ersion actions at once. Learn more

App Phone calls Import

o O

Import data from Google Analyti

JNS 0N your app Track calls from your ads or website another source

Click Calls From Ads using call extensions or call-only ads

Click continue



Select the source of the phone calls you'd like to track

I O Calls from ads using call extensions or call-only ads I

O Calls to a phone number on your website

O Clicks on your number on your mobile website

ancel

Continue

Conversion Name: Calls From Ads

Value: Don’t use a value for this conversion action

Count: One

Create a conversion action to track calls from your call extension, location extension, and call-only ads

Use the settings below to determine how your conversions are tracked. Learn more

Goal and action optimization Phone call leads, Primary action

Conversion name
Calls From Ads Example: "June newsletter sign-
ups”, "Manager job
147100 applications”, or "Big cookie
sales”
Value Measure the impact of your advertising by giving conversions a value

Select this option if you don't

X want a value reported for your
o Use the same value for each conversion phane call conversions.

US Dollar (USD §) +

1 If you don't use a value, you
won't be able to track the

amount of revenue your

advertising helps you earn

@ Don't use a Yalue for this conversion action (not recommended)
Not recommerfded for most conversions because a value helps you measure the Learn more
o - ds. With this choice, the conversion value Is always 0.

Count Select how many conversions to count per click or interaction
‘You are tracking leads.
O Every Someone clicks your ad and
enters their information twice
on your website. Only 1
@ One conversion is reported per click.

Recommended for purchases because every purchase is valuable

Recommendgd for leads, sign-ups, and other conversions because only the first

Learn more
valuable.




Call Length: 1 Second
Attribution Model: Position Based
Create & Continue

Call length Enter the minimum length a call needs to lastto count a

Click-through conversion
window

30 days

Attribution model The attribution model determines how much credit e

||||| Position-based ~

@ For the most accurate conversion credit calc
possible, this model uses your account's cor
contribution of each ad interaction across th

Cancel

Click Done

You will go back to Conversions again - click + New Conversion Action

Summary

‘ + New conversion action ‘

[] Submitlead forms Ac




Click Phone Calls Again
Click Calls to a phone number on your website

Continue

Start tracking conversions

Conversion tracking is critical to successful online marketing. It lets you see what people do - the conversion actions they take - after seeing yot
conversion action at a time, but you can track multiple conversion actions at once. Learn more

Select the kind of conversions you want to track. @

&

Website Phone calls Import
. . . . Import data from Google
Track actions on your website Track actions on your app Track calls from your ads or website

another sourc

Select the source of the phone calls you'd like to track Track when someone interacts with ¢

then calls your business from a numt

O Calls from ads using call extensions or call-only ads )
website.

I @ Calls to a phone number on your website I This option requires Google forwardil

O Clicks on your number on your mobile website are only available in certain countries
to add a tag to your website.

Learn more

Continue

Conversion Name: Calls From Website

Value: Don’t use a value...

Count: one



Create a conversion action to track calls to a number on your website

After creating your conversion action, you'll get tracking code that you'll need to add to your website to finish setting up

Goal and action optimization Phone call leads, Primary action

Conversion name

Calls From Website Exa
ups
18 /100 apg
sal
Value Measure the impact of your advertising by giving conversions a value sl
el
) war
O Use the same value for each conversion phe
If bl
US Dollar (USD $) ~ || 1
wol
am
adv
@ Don't use a value for this cgnversion action (not recommended)
Mot recommended for most confersions because a value helps you measure the Lea
impact of your ads. With this chice, the conversion value is always 0.
Count Select how many conversions to count per click or interaction
You
(O Every Sct'
en
Recommended for purchases because every purchase is valuable. an
@ One con
Recommended forleads, sign-ups, and other conversions because only the first Lea

interaction is valugple.

Phone Numbers: Enter the call tracking number into BOTH spots (destination Number &

Display Number)
Call Length: 1 Second

Attribution Model: Position-based



Phone numbers Destination number

Co
Enter the phone number callers should reach when they call from your website dif
for
United States - 123-456-7890 the
tra
Example: (201) 555-0123
: Le:
Display number
Enter the phane number people see currently on your website and that should be replaced by a
Google Forwarding Mumber (GFN). Be sure to enter it exactly as it appears on the site.
123-456-7890
Call length Enter the minimum length a call needs to last to count as a conversion
1 seconds
Enter a whole number
Click-through conversion
9 30 days
window
Attribution model The attribution model determines how much credit each ad interaction gets for your

||||| Position-based

(:D For the most accurate conversion credit calculation, select Data-driven. Wher
possible, this model uses your account’s conversion data to calculate the acty
contribution of each ad interaction across the conversion path.

Create and continue Cancel

Next, you will click Install the Tag Yourself



You've created a conversion action. Now, set up the tag to add to your website.

Tag setup

Select how you want to install your tag

Install the tag
yourself

...@y)

Add the tag to your
website code

Email the tag

. N
AL/

L~

Email the tag to your
webmaster

Use Google Tag
Manager

Install the tag using
Google Tag Manager

You will then copy and paste the Google Tag into Monday in the correct spot (you will later

Google tag

be entering this on the site in the resources tab)

The Google tag adds visitors to your basic remarketing lists and sets new cookies on your domain, which will
store information about the ad click that brought a user to your website. You must install this tag on every

page of your website.

@ The Google tag isn't installed on all your HTML pages

The Google tag is already installed on all pages, but comes from another Google product (such as
Google Analytics) or from another Google Ads account

The Google tag on all pages was installed already when you created another conversion action in this

Google Ads account (804-430-5948)

Copy the tag below and paste it in between the <head></head> tags of every page of your website. You only
need to install the Google tag once per account, even if you are tracking multiple actions.

<script>

gtag('js’, new Date());

</script>

gtag('config, AW-461643483");

<l Global site tag (gtag.js) - Google Ads: 461643483 —>
<script async src="https://www.googletagmanager.com/gtag/js?id=AW-461643483"></script>

window.datalLayer = window.dataLayer || [];
function gtag({dataLayer.push(arguments);}

Copy this and paste into Monday here:

Download snippet



Global Site Tag Fhone Snippet

Next, you will copy and paste the Phone Snippet into Monday as well

Phone snippet The phone snippet replaces a phone number on your website with a Google forwarding number so you can
see how effectively your ads lead to phone calls from your website.

Copy the snippet below and paste it between the <head></head> tags of the page where your phone number
appears, right after the Google tag

<script=
gtag('config', ' AW-461643483/e1WZCKagmtYDENu9kNwB', {
phone_conversion_number’: '2392077286'
1

</script>

Download snippet

Global Site Tag Phone Snippet

Next, you will change the call conversion actions to Calls From Ads (all capital letters)



sSummary Settlngs
Settings
View-through conversions Include view-through conversions from Displal
Uploads
Value rules Call conversion action Select a default conversion action to track conversit

Custom variables

Calls From Ads =

Salesforce

Customer data terms Not accepted

Method for measuring

q Please select
offline conversions

App attribution sharing App install campaigns attribute and report cor

Next, the Global Site Tag you copy and pasted into Monday will need to go on the site

Open Atom & open the account
Go to the resources snippet
Paste the code & DELETE the Google Analytics Code




ccdn. com/html5shiv/3.7.2/html5shiv.min. js":
«cdn.com/respond/1.4.2/respond.min.js">

Date())

'AW-604429862" )

Save your work on this page.

GOOGLE TAG MANAGER

https://tagmanager.google.com/#/home
Login under pmw.webmaster@kohva.com
Normal password

Once you log in, you will see all of the accounts. The first thing you will click on is the three

dots on the right side of the page

B Accounts

1. PMW - Master Account

Container Name T Container Type Container ID
1st Choice Property Management - GTM Web GTM-W6XQSZ4
20/20 Rental Management Web GTM-NNX3JLC
24 Hour Property Management Inc. - GTM Web GTM-KCKQBTH

Click Create Container

Q

Create Account

*[]


https://tagmanager.google.com/#/home
mailto:pmw.webmaster@kohva.com

324

LC

TH

La

39

Q, Create Account

o

Account Settings

Account Activity

User Management

Create Container

Container name = company name

Click on web
CREATE

Create Container

Container name

Gibson Property Management - GTM

Target platform

Web
For use on desktop and mobile web pages

O © O 6

ios
For use in i0S apps

Android
For use in Android apps

AMP
For use in Accelerated Mobile Pages

Server
BETA
For server-side instrumentation and measurement

Install Google Tag Manager
2 codes will pop up on the screen




Install Google Tag Manager

Copy the code below and paste it onto every page of your website.

Paste this code as high in the <head> of the page as possible:

<l-- Google Tag Manager -->
<script>(function(w,d,s,1,4i) {w[l]=w[1]||[]sw[L].push({'gtm.start':

new Date().getTime(},event:* "});var f=d.getElementsByTagName (s) [0],
j=d.createElement (s} ,dl=1! ?'&1="'+1:"';j.async=true
'https://www.googletaq ger.com/gtm.js?id="+i+dl;f.parentNode.insertBefore (§, £);
}) (window, document, ' pt','datalayer', 'GIM-KDENWJIC'); </script>

<!-- End Google Tag Manager --»

Additionally, paste this code immediately after the opening <body= tag:

£y --= I_D

.googletagmanager.com/ns.html?id=GTM-KDENW.ICY
none;visibility:hidden"></iframe></noscript>
<!-- End Google Tag Manager (noscript) -->

For more information about installing the Goegle Tag Manager snippet, visit our Quick Start Guide .

You will be copy and pasting these codes into atom
The first code will be in the HEAD
The second code will be in the BODY
These codes will be placed within ALL of the template pages on the site

Open Atom and open all of the templates

lon CMS

Paste the code in the HEAD AND BODY of each template



'+i+d1;
BNWIC')

maincon
content %}

banner-primary
container">

Be sure to SAVE each page after you enter in the tag manager script

Back in Tag Manager - click ok

pening <body> tag

:agmanager.com/ns.html?1id=GTM-KDENWIC" D
rigibility:hidden"></iframe></noscript>

3 Manager snippet, visit our Quick Start Guide

On the left side of the page - click VARIABLES



Versions Admin

We have updated the Google Ta

CURREMT WORKSPACE

Default Workspace >

Q

Search

Qverview

Tags

Triggers

Variables

O R|E|® B D

Folders

Templates

Then click CONFIGURE in Built-In Variables

ave updated the Google Tag Manager Use Policy & Terms of Service. By continuing to use Google Tag Manager, you agree to these updated terms.

RKSPACE
Built-In Variables
‘kspace > @
Name T
1
Event
fiew Page Hostname
Page Path
are Pane LRI

Type
Custom Event
URL
URL

LRI

Select:
PAGE URL
CLICK ELEMENT
CLICK CLASSES
CLICK ID
CLICK TARGET
CLICK URL
FORM URL

Configure




X

Configure Built-In Variables @

Pages
Page URL
D Page Hostname
D Page Path
[[]  Referrer
Utilities

Event

00000

a

Environment Name

Container 1D

Container Version

Random Number

HTML ID

Errors

(]
O
O
O

Error Message
Error URL
Error Line

Debug Mode

Clicks

Click Element
Click Classes
Click ID

Click Target
Click URL
Click Text
Forms

O
(]
O
O

Form Element

Form Classes

Form ID

Form Target

Form URL

Click the X at the top of the page



You will then click on NEW under User-Defined Variables

Form URL

Page URL

User-Defined Variables

Data Layer Variable

URL

This container has no user-defined variables, click the "New" button to create one.

New

Hover over Variable Configuration and a pencil will appear - click on the pencil icon

Variable Configuration

Choose a variable type to begin setup...

Learn More

Scroll down to find GOOGLE ANALYTICS SETTINGS

Utilities

Constant
The value is set to the string you provide.

Custom Event
The value is set to "eventNameXYZ" when the following code on ye
dataLayer push{{'event” "eventNameXYZ'});

Environment Name
The value is the name of the environment link via which the contai

Google Analytics Settings
This variable enables you to configure Google Angytics settings ft

© 0|00 © ©

Lookup Table

Random Number
The value is set to a random number between 0 and 2147483647,




Enter in the Google Analytics UA into the Tracking ID area - you can find the tracking code
back in Monday

Paste the tracking code in here and click SAVE

Variable Configuration

Variable Type

0 Google Analytics Settings

Tracking ID (3)

UA-90945445-1 e

Cookie Domain (3

auto 4

»  More Settings

Once you click save, it will ask for a name

You can keep the Google Analytics Settings name and click SAVE

Rename Variable
You must name your variable before creation.

Variable Name

Google Analytics Settings

Cancel Save

The variables area will look like this:



CURRENT WORKSPACE

Default Workspace

We have updated the Google Tag Manager Use Policy & Terms of Service. By continuing to use Google Tag Manager, you agree to these updated terms.

>

Q

o E®VD

Search

Overview

Tags

Triggers

Variables

Folders

Templates

Built-In Variables &

Name T
Click Classes
Click Element
Click ID

Click Target
Click Text
Click URL
Form URL

Page URL

Type

Data Layer Variable

Data Layer Variable

Data Layer Variable

Data Layer Variable

Auto-Event Variable

Data Layer Variable

Data Layer Variable

URL

User-Defined Variables

Name T

Google Analytics Settings

Type

Google Analytics Settings

Next you will click on TAGS

Jo

Search

QOverview

Tags

Triggers

Variables

Folders

O " E ®|0]|D

Templates

Click NEW

Q Configure

Q

Last Edited

a few seconds ago



2 to these updated terms.

tton to create one.

Click the pencil under Tag Configuration

Tag Configuration

Choose a tag type to begin setup...
Learn More

Triggering

Choose a trigger to make this tag fire...

Learn More

Select Google Analytics: Universal Analytics
O Discover more tag types in the Community Template Gallery

Featured

I Google Analytics: Universal Analytics
-' Google Marketing Platform

I Google Analytics: App + Web Configuration
.. Google Marketing Platform

I Google Analytics: App + Web Event
r' Google Marketing Platform

- Gnnnale Ade Canversinn Trackina



Track type: Page View
Google Analytics Settings: Select {{Google Analytics Settings}}

Tag Configuration

Tag Type

I Google Analytics: Universal Analytics
o

Google Marketing Platform

Track Type

Page View

Google Analytics Settings (@

{{Google Analytics Settings}}

-*—"

D Enable overriding settings in thistag ®

» Advanced Settings

Under Triggering - click the pencil

Triggering

Choose a trigger to make this tag fire...

Learn More

Select All Pages

X Choose a trigger

D Name T
@ All Pages




SAVE

% Incognito

Keep name - SAVE

Rename Tag
You must name your tag before creation.

Tag Name

Google Analytics Universal Analytics

Cancel Save

Back to the TAGS - click NEW

hese updated terms.

O\ New

Last Edited

a few seconds ago

Tag Configuration - click the Pencil



Tag Configuration

Choose a tag type to begin setup...
Learn More

Triggering

Choose a trigger to make this tag fire...

Learn More

Click on Google Ads Remarketing

X Choose tag type
(D} Discover more tag types in the Community Template Ga
Featured
' Google Analytics: Universal Analytics
A | Google Marketing Platform
l Google Analytics: App + Web Configuration
a' Google Marketing Platform
' Google Analytics: App + Web Event
A | Google Marketing Flatform

Y

Google Ads Conversion Tracking
Google Ads

Y

Google Ads Remarketing
Google Ads

(e
O

Floadlight Counter
Google Marketing Platform

Floodlight Sales

Gannle Markatinn Blatfarm

Back in ClickUp - grab the Remarketing Code

Paste into the Conversion ID space



Tag Configuration

Tag Type

\ Google Ads Remarketing
L4 Google Ads

Conversion ID (D

604429062

Conversion Label (Optional) @

D Send dynamic remarketing event data
Enable Restricted Data Processing (@

False -

Custom Parameters

© None
O Use Data Layer (3
O Manually Specify @

User 1D

Not set -

% Aduanrard Qattinac

Click Triggering

Choose a trigger to make this tag fire...

Learn More

All Pages




X Choose a trigger

D Mame T
@ All Pages

SAVE

Keep name as is - SAVE

Rename Tag
¥You must name your tag before creation.

Tag Mame

Google Ads Remarketing

Tags - NEW

hese updated terms.

Q New

Last Edited

a few seconds ago

Click Tag configurations pencil



Tag Configuration Vs

Choose a tag type to begin setup...
Learn More

Triggering

Choose a trigger to make this tag fire...

Learn More

Select Custom HTML

W Google
C ] Google Optimize

oogle Marketin atform
" Google Marketing Platf

Q/ Google Surveys Website Satisfaction
Google Marketing Platform

Custom

<> Custom HTML
Custom HTML Tag

E Custom Image
Custom Image Tag

More

AB TASTY Generic Tag

A& AR TARTV

Paste the Call Tracking code from ClickUp into the HTML space



Tag Configuration

gtag( 'config', 'AW-604429062/wbalCKvkodsBEIaZm6AC', {

Tag Type
s Custom HTML
Custom HTML Tag
—
HTML
1 <=script>
2
3

5 'phone_conversion number': '954.953.4918'
&
Tohi
B
9

</script>|

D Support document.write (3

> Advanced Settings

Click Triggering

Triggering

Choose a trigger to make this tag fire...

Learn More

Choose All Pages




X Choose a trigger

D Mame ‘T
@ All Pages

SAVE
Change the name to Call Tracking

SAVE

Rename Tag

You must name your tag before creation.

lag Mame

Call Tracking

Cancel

Back to Tags - Click New

o these updated terms.

Q New

Last Edited

@ Aawe arn



Tag Configuration:

Conversion Linker

X Choose tag type
[»  Discover more tag types in the Community Templats
Featured
l Google Analytics: Universal Analytics
!. Google Marketing Platform
' Google Analytics: GA4 Configuration
N | Google Marketing Platform
l Google Analytics: GA4 Event
N | Google Marketing Platform

Google Ads Conversion Tracking
Google Ads

Google Ads Remarketing
Google Ads

Floodlight Counter
Google Marketing Platform

Floodlight Sales
Google Marketing Platform

Conversion Linker
Google

Google Optimize
Google Marketing Platform

Google Surveys Website Satisfaction

Goonle Markatina Platfarm

Triggering: All Pages



Tag Configuration

Tag Type

0 Conversion Linker

Google

No configuration required. Learn more.

Triggering

Firing Triggers

All Pages

Page View

Add Exception

Save
Tag Name:
Conversion Linker

Save

It will bring you back to the main page - click SUBMIT in the top right corner

Jc Workspace Changes: 16 Preview

Review Terms Dismiss



Version Name: Initial Container Build w/ the DATE

Submission Configuration

@ Publish and Create Version

Push changes to your sites

Version Name

Initial Container Build 8/13/2020|

Version Description

Add a detailed description of the changes

Click PUBLISH

Publish

And you are DONE with the account build!!

Next, you will wait until you have the Launch Call & finish the remainder of the PPC Launch
Process



